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BRIEF ILLUSTRATIONS 


CHAPTER 1 
e Background of the study 
The background information should be retrieved from the literature. It’s a brief summary 
of the literature review. It describes the origin of the problem that is to be solved by the 
research. Background information provides deep insight and a clear idea of what is being 
investigated. It should follow all the research rules applied in the literature review for 
example; the literature should not be old than five (5) years, it should adopt an 
international-regional-local perspective and the citation of authors must be done as you 


will see in chapter 2. 


e Problem statement 
The Problem statement is the heart of research project and a very important 
requirement of any research process. Problem statement contains what exactly will be 
studied by the researcher. It states a situation that requires a solution. It is very important 
for the success of the research and it should be given a very serious thought. When 
illustrating the problem to be solved through the study/research, describe its current 
situation clearly showing all the weakness and shortcomings and show how they affect 
the society. This means that you should describe the problem statement in a way that 


proves and convinces the supervisors that it is current and necessary. 
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Stating the research problem 


% Always state the problem in a complete grammatical sentence with as great 
economy of words as possible. 

% The problem should be clearly stated that anyone anywhere in the world, 
could read it, understand it, and react to it without your presence. 


% The problem to be stated with clarity and precision. 


Source of research problem 
The researcher should be able to distinguish between researchable problems and 
personal problems. Researchable questions are; 
i. | Researchable questions fit the requirements of a scientific method. 
ii. | Problems for research are usually at two theoretical levels including; 
a) The problem whose aim is to increase our knowledge. 


b) The problem whose prime purpose is to make life better. 


e Objectives 
Formulation of research objectives 


The objectives of a research project summarize what is to be achieved by the study. They 
should be closely related to the statement of the problem. 

General objective of a study states what the researcher expects to achieve with the study 
in general terms. It’s possible to break down a general objective into smaller logically 


connected parts that are referred to as specific objectives. 


Specific objectives should systematically address the various aspects of the problem as 
defined under the statement of the problem and the key factors that are assumed to 
influence or cause the problem i.e. independent valuables. They should specify what 


you will do in your study, where and for what purpose. 
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From this general objective, you can draw the following specific objectives 


e To determine the relative importance of different factors determining the 
choice of tourist destination in Kenya. 

e To assess the status of different conventional Kenyan tourist destination and 
attraction with the tourist destination choice set. 

e To determine the different market segment in the Kenyan tourist market based 


on the determinance of the destination choice. 


The first specific objective usually specifies or quantifies the problem. 


Reasons for Developing a Research Objective 


Properly formulated specific objectives will facilitate the development of the research 
methodology and will help you to define the data collection, analysis, presentation, 


interpretation, and consumption. 


How to State Objectives 
Objectives must do the following: 


a) Cover the different aspects of the problem and its contributing factors in a 
coherent way and a logical sequence 
b) Clearly phrased in operational terms that specify what you are going to do where 


and for what purpose. 


c) They should be realistic considering local conditions i.e. must be achievable. 
d) Use action verbs that are specific enough to be evaluated or measured. 
Examples of these Verbs include: 


% Determine 
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% Compare 

% Verify 

% Calculate 

% Establish 

% Analyze 

% Evaluate 

Avoid using verbs such as: 
% Appreciate 


% Study 
When a project is evaluated, the results will be compared to the objectives. This means 


that if the objectives are not clear then the project cannot be correct. 
° Research Hypothesis 


A hypothesis is an educated guess which the researcher has to test or validate. It is a 
preposition that is stated in a testable form. A researcher needs to formulate a hypothesis 
or hypotheses for the research. It can either be one or many depending on the nature of 


research. One can either accept or reject the hypotheses. 


Characteristics of hypotheses 


i. | Hypotheses should be clear and precise to make the inferences drawn form it 
reliable. 


ii. | Hypothesis should be capable of being tested. 


iii. | Hypotheses should state relationship between variables, if it happens to be a 


relational hypothesis. 


iv. | Hypotheses should be limited to the study and must be specific. Narrow 


hypotheses are generally more testable. 
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v. Hypotheses should be stated in the most simple terms so that it is easily 


understandable by all concerned 


vi. | Hypotheses should be consistent with most known facts i.e., it must be consistent 
with a substantial body of established facts. In other words, it should be one 


which judges accept as being the most appropriate. 


vii. | Hypotheses should be testable within a reasonable time. A researcher should not 
use any excellent hypothesis if it cannot be tested in reasonable time. One cannot 


spend a life-time collecting data to test it. 


Purpose for hypotheses 


= They provide direction and help bridge gap between problem statement and 
evidence needed to solve the problem. 

= It ensures collection of evidence necessary to answer questions raised in the 
problem statement. 

= It allows the researcher to understand the problem being investigated and 
data collected to find solutions. 

= They form a framework for conclusion 


= They guide data collection, analysis and interpretation 


A hypothesis can be null or alternative. 

Null hypothesis indicates no relationship or difference between two or more variables 
under test. Null hypothesis signifies no difference and any relationship is due to error. 
Alternative hypothesis applies when the researcher assumes there will be a relationship 
between variables. It states that there is a relationship or a difference between variables. 
It can either be non-directional for example there is a relationship but you cannot tell 
whether smaller or greater or it can be directional meaning it can tell the positive or 


negative relationship. 
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The hypothesis must be stated within a given confidence interval, for example 68%, 


95% or 99% confidence level. 


e Significance of the study 
This section describes who will benefit from the study and in what way. It defines the 
relevance of the study. Most research outlines will provide for the “Justification” section. If 
this section is not provided, use the “Significance the study” section to justify your study. It’s 
meant to illustrate how the results of the study can add to the theory of knowledge in 
the area identified. It also outlines the implication of the findings in the area of the study. 
It outlines how various sectors associated with the research can actually use the 


information. 


e Delimitation 

This is reducing the scope of the study (specific area of the study) e.g. Nairobi Kenya 
instead of Kenya which is too broad. Students cannot conduct their study in the whole 
country due to time and resource limitation. Suppose the student was to conduct a study 
on various factors affecting service quality or customer satisfaction in three star (3*) 
hotels. This class of hotels is distributed across the country. Due to the limitation of time 
and resources, the student may not be able to effectively collect data countrywide. In this 
situation, the student is expected to delimit/reduce the scope/geographical area of study 
to manageable levels. This geographical area can be reduced to a particular county or 
city. 


e Limitation 


These are the foreseen challenges 
> State the challenges faced during collecting of data 
> You have to show the ways to overcome those challenges 
> The solutions to those challenges must be ethical i.e. data collection exercise bust 


be conducted in an ethical and professional way. 
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e Conceptual framework 
To understand the conceptual framework and its applications in research, we shall adopt 


the example of a research topic below to help us explain a few things; 


There are specific irreducible minimum requirements for a research topic to be considered 


complete. They are conditions that a researcher should make sure their topics satisfy 
before they commence their study. Without these conditions, the researcher will face 
difficulties later on as these conditions represent features that will be applied/ required in 


further chapters. These conditions will be illustrated using the research topic above. 
i. Independent variable 


The independent variables are those variables that the researcher changes or controls and 
are assumed to have a direct effect on the dependent variable. A perfect example of an 
independent variable in the research topic above is “Service quality”. This is the variable 
that the researcher will manipulate to see if it makes the dependent variable change. The 
other terms for independent variables are Predictor/ covariates/features. These variables 
are called as such because independent variables predict or forecast the values of the 


dependent variable in the study. 


ii. | Dependent variable 
The dependent variable is the variable being tested and measured in an 
experiment/study, and is dependent on the independent variable. The dependent 
variable is the variable a researcher is interested in/ investigating. A perfect example of a 
dependent variable in the topic above is “Customer satisfaction”. The level of customer 
satisfaction in any service based establishment highly depends on the quality of service 
rendered. The changes to the dependent variable are what the researcher will be trying 


to measure using all their scientific techniques. 
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iii. Delimitation 
As discussed above, delimitation means reducing the scope or limiting the boundaries of 


the study. In the research topic above, the study is delimited specifically to Nairobi 
County, Kenya. 


The two variables (independent and dependent variables) will be used in the 


development of the conceptual framework as illustrated in the figure below. 


(Service Quality) These are factors that can 


These are the cause and affect independent 


variables hence changing 


effect e.g. 
= Lighting the value of the dependent | Customer satisfaction 
= Décor : 
a variable e.g. 


If all these factors are up to the| = Inadequate training 
customers’ expectation, these} = Less motivated staff 
would automatically lead to) = Technology 


customer satisfaction. 


Apart from the independent and dependent variables, in the conceptual framework, 
there are other set of variables that are not visible in the research topic. They are called 
intervening variables. Intervening variables are invisible variables that exist between the 


independent and dependent variables. 


Intervening variables are a set of hypothetical variables used to explain causal links 
between the independent and dependent variables. These variables cannot be observed 
in an experiment (that’s why they are hypothetical). 

It’s a moderator variable that follows an independent variable but precedes 
the dependent variable in a causal sequence so you could also look at intervening 


variables in terms of the independent variable and dependent variable; the intervening 
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variable intervenes or mediates between the two. 

Some scholars and books refer to them as moderating variables or moderator variables. 
They mean the same thing. A moderator variable alters the effect that an independent 
variable has on a dependent variable, on the basis of the moderator’s value. The 
moderator thus changes the effect component of the cause-effect relationship between 
the two variables. This moderation is also referred to as the interaction effect. They 
increase or decreases influence which an independent variable has on dependent 
variables in a study. It is a type of variable that alters the influence that other elements of 
study have on relation between cause and effect. Moderators can also be referred to as 
features of experimental situation which may alter the size of the influence of the 


treatment. 
Conceptual framework must have a title e.g. 


Table l/Fig I: Relationship between service quality and customer satisfaction. 

The conceptual framework is tied in the objectives i.e. you put the objectives in the 
diagram i.e. conceptual framework 

Independent valuables lie in the specific objectives. All the indicators in both the 
independent and intervening variables should be properly illustrated and explained to 


support judgment on whether the factors are fit for application in the study. 


CHAPTER 2 


Literature Review 

The literature review is the reading and analysis of relevant studies done by other 
researchers before. The review helps to know whether there is a similar study 
conducted on similar or related topic and what the findings were. Literature review is 
done starting with the international study followed by regional and lastly the national 


study 


Eee fee fee 
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Citation/ Citing of authors 


When citing the author at the beginning of the sentence, the year of is always put in 


bracket e.g. According to Kimani (2010) .csasescaworeornsivenvenseasitineoriasaesant 


When citing the author at the end of the sentence, both the author and the year are 
put in bracket e.g. 
E EEE E E E E (Kimani 2010) 


When we have many authors, in the first referencing, mention all of them e.g. 
a. Kimani, Oloitiptip, Ngechu (2010).......ssssesesseneeenesen 


Ds! rescrie eroseosaeis e otupio dids (Kimani, Oloitiptip, Ngechu 2010) 


In the second mentioning of the same authors, use “et.al” e.g. Kimani et.al (2010) 


In the literature review you must show the summary of gaps. The summary of gaps 
comprises of the areas that you identify as not covered by the previous studies and you 
think are necessary. They can also be areas recommended by the previous studies for 
further research but no researcher has addressed them yet. 

To develop a quality literature review, read the articles of the previous studies 
understand and then paraphrase them in a way that can flow. 

Break the literature review into subtitles of variables that are related to the study. The 
subtitles are the indicators for the independent valuables in the conceptual framework. 
The literature review must be current i.e. it must not be older than five (5) years except 
the theoretical framework where you have theories that are older the 5 years. 
Theoretical framework comes in chapter two below the literature review. Here you can 
use literature older than 5 years 

The gaps come at the end of the literature review just after the theoretical framework. In 


theoretical framework, review several theories that are related to your study 
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CHAPTER 3 
Research Methodology 
i. Research design 
ii. Study location 
iii. Target population 
iv. Sampling and sampling frame 
v. Research instruments 
vi. Data analysis 
vii. Pre-testing 
viii. Reliability and validity 


ix. Logistics and ethical considerations 


a. Research design 


It can be descriptive, explanatory, exploratory and can be a cross sectional design. 
There are several research designs that a study may adopt depending on what the 
study aims to address or achieve. It’s a single paragraph not much: “This is my research 
design and | chose it due to the following reasons” Cross sectional design is for 
example doing a research on a problem on 1 star, 2 star, 3 star, 4 star and 5 star 


hotels. 


b. Study location 


This shows the place where the research will be conducted. Give reasons for choosing the 
place. Show the reason why the place you have chosen is the most ideal place for the 
study. Describe the location briefly e.g. | chose Nairobi since it’s the capital city, a major 
business hub and the home to the Jomo Kenyatta International Airport making it the 


major entry point for tourists to Kenya. It has the class of hotels that this study targets. 
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c. Target population 
The target population is the largest population that is deemed to have the information 
the researcher is looking for. Take for example, if you intend to conduct research in the 
Ministry for Tourism and Wildlife. This means that every staff member in that ministry 
would for part of the total population including the gate security, cleaners, tea girls, 
messager, and receptionist to the Cabinet secretary. It’s important to note that not every 
member of the target population that has access to the information that the researcher is 
seeking. This population consists of all members of people or objects in which we 
generalize the results of the investigations. It’s also known as the theoretical population 
and ideally has varying characteristics and it’s often impractical to select a sample to the 


target population because they are many. 


Among the target population, there is the class of staff that can be reached for data 
collection and those that cannot be reached e.g. it might be rather difficult for the 
researcher to get the Cabinet Secretary, Chief Administrative Secretary and the Principal 
Secretary for interviews but easy to reach the Tourism Secretary, Director for Tourism 
and junior officers for interviews and filling of questionnaires. This means that among the 
target population, there are those who are not accessible and others who are easily 
accessible hence the accessible population. It’s from the accessible population that you 


can sample to get the sample population. 


d. Sample size and sampling frame 


It explains how the researchers derive the sample population from the accessible 
population. It’s written in prose. Formulate a table below the prose to break the 
information down to explain further. In the sampling frame, use the table/matrix that 
explains how you do your sampling. 


While the Total population is denoted as “N” i.e. capital letter N, the sample population 


(FOEL 


is denoted as “n” i.e. small letter n as shown below; 


Sample 
Population 


Total 
Population 
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It is rarely the case where we examine the whole/total population chosen. Instead, we 
use sampling that simply means taking a smaller portion of the target population “N” to 


be a study sample. 


Sampling is done for the following reasons; 
i. Itis very costly to examine the population “N” 
ii. It brings the population to a measurable number 
iii. It is time consuming to examine population “N” 


iv. It helps in minimizing errors that may occur when examining large population 


We may however include the population “N” in data collection if we have a small 
population like one school, one hospital or one company. This type of research is called 


a case study. 


Representativeness 


a) Types of sampling 
There are two types of sampling as shown in the table below 


Snowball sampling Finding respondents through already selected respondents 

Quota sampling Adding suitable individuals till the desired number of respondents 
is achieved 

Convenience sampling Based on the ease of accessing the respondents 

Purposive sampling Respondents selected based on their characteristics e.g. Deemed 
to have the information required. Good for selecting respondents 
for interviews 


Random sampling Every member of population “N” has an equal chance of being 
selected 

Systematic sampling Sampling with intervals e.g. every fifth of a list 

Stratified sampling Random sampling with different groups 

Clustered sampling Random sampling of groups, choosing all individuals from these 
groups 
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e. Data collection instruments/ research instruments 


i. Questionnaires (open and close ended) 
ii. Interview 
iii. | Observation 


iv. | Focus group discussions 


= Close ended questionnaire have answers as yes/ no 


= Open ended questionnaire is where the respondent has room to explain their 


views/response to the questions asked. 


Preparing a questionnaire 
A well-designed questionnaire has two sections. 


Section 1 
This contains the demographic questions to find out the gender whether the respondent 
is male or female, the age, and education background of the respondent. 


Do not ask the respondent to indicate their names or phone number on the 
questionnaire. 


Do not indicate the name of the organization or institution where you are conducting 
your research on the questionnaires. Instead, code them as institution A, B, C 


Section 2 

For each of the objectives you developed in chapter 1 (specific objectives), develop 4 or 
5 questions that satisfactorily address various issues that the objectives intended to 
investigate. 


To satisfactorily address this objective, you could come up with questions like; 


1. What type of waste do this hotel produce in large quantity? 
a) Kitchen waste ( ) 
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b) Plastic waste ( ) 
c) Liquid waste ( ) 
d) Construction waste ( ) 
e) Electronic waste ( ) 
2. Which method do you use to store solid waste generated by the hotel? 
a) Small containers ( ) 
b) Large containers ( ) 
c) Shallow pits ( ) 
d) Communal waste depots ( ) 


3. What mode of transport do you use for the waste? 
a) Human powered transport ( ) 
b) Animal powered transport ( ) 
c) Motorized transport ( ) 


4. Which waste disposal method is used at your final waste disposal point? 
a) Landfilling ( ) 
b) Composting ( ) 
c) Burning () 
d) Recycling () 


5. What method do you use to manage liquid waste in this hotel? 
a) Sewer system ( ) 
b) Septictank ( ) 


Do not develop any question for the general objective. Make sure your questionnaire has 
both open ended and close ended questions. 

Make it short, should not be more than 3pages with the academic font times new roman 
size 12. In the questions you set in section 2, make sure to use the simplest English as 


possible. Avoid jargons. 
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The Qualities of a Good Questionnaire 


A well-designed questionnaire should satisfy the intent of the research objectives. 
A well-designed questionnaire should obtain the most complete and accurate 
information possible. This can only happen if the questionnaire is fully 
understandable. 

A good questionnaire is organized and worded to encourage respondents to 
provide accurate, unbiased and complete information. 

A well-designed questionnaire should make it easy for respondents to give the 
necessary information and should be arranged so that sound analysis and 
interpretation are possible. 

A well-designed questionnaire should be brief and direct to the point and be 
arranged that the respondent(s) remain interested throughout the response 
process. 


Types of Research 


l. 


Qualitative research 


2. Quantitative research 


3. 


Mixed method/model 


The mixed model is the best to get quality information 


“The instrument will be questionnaire that will be close and open ended and will 


be used to collect data from the customers”. It shouldbe at most two paragraphs. 


f. Data analysis 


This can take three paragraphs. There are various approaches that can be adopted in 


data analysis depending on your statistical expertise. In chapter 3, you just explain ways 


in which you will analyze your data. This part will be witnessed in chapter four. 


Upon data collection using the various data collection tools such as those indicated 


above, you will realize that these tools will collect both qualitative and quantitative 


data. 


Upon completion of the data collection exercise (raw and ungrouped data) the 


first recommended exercise is data grouping followed by data cleaning and later data 


analysis. There are many data analysis softwares but the most recommended software 


for data analysis in academia as the Statistical Package for Social Sciences (SPSS). 
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g. Pre-testing 


Test your research instruments to verify that they are working properly and are able 
provide positive results. When pre-testing the data collection tool, take for example a 
questionnaire collecting data in 3* hotels for the problem statement above, the 
researcher will be required to select the hotels for the actual data collection and other 
two or three hotels of the same class where pre-testing of the tools will be done. This 
will help the researcher to identify the gaps, jargons and the improperly phrased 
questions in the questionnaire. The information gathered during the pre-test will not be 
used in the report/study. The pre-test sample must be similar to that used in actual data 


collection. 


h. Logistics and ethical considerations 


The logistics and ethical considerations you need to apply in data collection include 
but not limited to: 


= Introduction letter from school 


= Don’t include the name of the respondent in the questionnaire. Use, human 
resource manager, F & B manager, chef but you can use the actual names of 
respondents in acknowledgment part. 

= Don’t use the names of hotels or companies. Nam then as A, B, C 

= Assure the respondent that the information they give is confidential 

= Don’t be covert i.e. don’t collect data undercover 


= Response shall be voluntary/ willingly 
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CHAPTER 4 
FINDINGS AND DISCUSSIONS 
% Demographics (age, sex etc.) 


% The response rate in the study from all the questionnaires distributed to the 
respondents must be above 70%. Analysis and presentation of any less response 


rate makes the findings less authentic and unethical hence a null and void study. 


% Avoid using half-filled questionnaire. All the questionnaires used in the study 


must be 100% filled. 


% Report your findings in terms of objectives 

> On implications of your findings, put the literature that supports or contradicts other 
studies 

> If you find any information that is not in your literature review, you have to get 
literature about it so that you can compare (is there literature that supports or 
contradicts your findings ) 

> The literature search you find should be added to literature in chapter (meaning 
literature review is always open for additions) 

> Design a questionnaire to answer questions in your objectives. Develop five (5) 
questions per objective. A standard questionnaire comprises of two (2) sections. 
Section one seeks to gather demographic information of the respondents while 
section 2 comprises of the questions raised from the research objectives. Never ask 
the respondent to record his/her name or phone number on the questionnaire as 


this would violate the confidentiality rule. 


> Data presentation requires skills and understanding of data. Data presentation 
include pictorial representation of the data by using graphs, charts, tables, maps, text 
or any other methods that may be deemed relevant. These methods help in adding 
the visual aspect to data which makes it more comfortable and quicker to 
understand. Use the pictorial features above in the representing the feedback in 


every question in the questionnaire. 
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When designing a questionnaire, avoid technical terms/jargons that are only used in 


tourism and/ or hospitality 


Interpret the findings in order to get meaning from it. 


CHAPTER 5 
CONCLUSION, RECOMMENDATIONS AND REFERENCING 


a. Conclusion 


Report all the key findings in terms of objectives for example as per the table below 


Objective Key findings 


Objectivel jg- jj§-§ jj - = aaa E aaan Es EEE EER nEs 


ObMCIVE?” - .q}jx- q§j§ | nearne aa EEEE ERER AES Saa 


Objective 3 ge, Jeees E EEEE SERN 


Objecti@t j§j§§ | $j ØRA 28... an 


Don’t report all the findings in chapter four. Report only the key findings 


b. Recommendations 


Recommendation for further research- emerging issues in the study that your study 
did not address 

Recommendation for policy- e.g. the manager needs to listen to the customers to 
understand them better. 

In further research, suggest areas that your research did not cover and needs to be 
addressed. 

In the recommendations, state that this is the problem and this is the solution and 
this is the office that is supposed to implement the solutions. 

Your recommendations must be from your findings in chapter 4 (findings and 


discussions) 


c. Referencing 


Use APA referencing style that is computer generated. 
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